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THE OPTION EASIER

Using two cameras you can make the 

most elegant t ransi t ions.

Ambient background sound, the voice 

of  the speaker. . .  the protagonist .

The tr ips outside the community of 

Madrid,  are the responsibi l i ty  of  the 

c l ient .  (2 persons) 

You must communicate the date and 

place at  least  15 days in advance. 

We make the recording of your 

round table or speech with the high-

est quality sound and video. 

RECORDING

Semi-professional  camera   Octagon softboxes

FHD camera     Speedl ight  mounts

Camera High Up   Chroma 3x6 meters

Cl ip-on microphone    Chroma mount

Ambient microphone  Teleprompter ( tablet  up to 10.5x9.5”)

Handheld microphone  Sl ide recording

Portable Studio (2 camera operators)
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BASIC

POST PRODUCTION

The most economical  opt ion Without dedi-

cat ing more hours to postproduct ion than 

necessary to create a s ingle v ideo for each 

speaker,  as i t  was recorded.

Designed for short presentations, where 

post production tasks are not necessary 

to give them dynamism.

SECUENCE SHOT TO CUTS

in each Cut we include:

Insert ion of  a pre-rool  or  bumper v ideo 

Insert ion of  a post-rool  or  bumper v ideo 

Insert ion of  a lower th i rd 

The cl ient  must provide the bumper v ideos and the in-

format ion to be displayed in each lower th i rd.

Division of the raw video in consecutive cuts.  For 

example, a session with four speakers in four differ-

ent sequences.
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WEB POST PRODUCTION

The biggest mistake we can make is adding video 

for the sake of  i t .  This leads to needlessly higher 

costs.  And i f  the v ideo doesn’ t  natural ly integrate 

wi th the learning program, your learners might not 

even pay at tent ion.  So step one is to ask why you’re 

using video, and what the v ideos purposes are. 

Some examples could be:

•  To demonstrate a physical  technique

• To emphasize a key point

•  To summarize a uni t  or  module

• To increase emot ional  impact and engage-

ment on a certain topic

Ask yourself  “Why?”

The 2-3 minute interviews are a great way to increase the lev-

els of  part ic ipat ion and mot ivat ion of  your students in eLearn-

ing courses. They are the most used to impart  best  pract ices 

and expert  advice.  A good pract ice of  the interview is to share 

personal  anecdotes or exper iences fol lowed by the lessons 

learned and best pract ices /  t ips.  An important t ip is to discuss 

the issue with the interviewee before recording i t ,  and then to 

launch a quest ion and let  them respond spontaneously.

Improving 

business 

performance

Learner-centered teaching.  

Nothing distracts learners more and 

increases cogni t ive load than incon-

sistent l ight ,  acoust ics and qual i ty. 

We recommend you choose a s in-

gle locat ion,  t ry and l imi t  shoot ing 

to a s ingle day, and plan ahead - 

make sure you won’t  be bothered, 

check for distract ions,  and try to be 

consistent wi th f i lming procedures. 

This ensures your learner wi l l  be fo-

cused on the content and not won-

der ing about why the actor changes 

clothes hal fway through, and why 

they can hear a construct ion project 

in the background
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MOOC POST PRODUCTION

Product demonstrat ions:  th is can vary depending on 

how compl icated your product is.  A good method is to 

make sure that i t ’s  focused, compel l ing,  and clear.  I f 

you can do that in under a minute,  then great.  I f  i t ’s 

Case Studies.  I f  i t ’s  an interview, customer t ransac-

t ion,  or  s imi lar,  then try to keep i t  authent ic.  Obvi-

ously,  don’ t  let  a cal l  recording run for twenty minutes, 

but br ing i t  to a natural  conclusion. 7 -  10 minutes is 

f ine for  most scenar ios.

Know Your Timing

Learners can start  to lose interest  af ter  just  6 minutes 

of  watching a v ideo. But th is doesn’ t  mean that a v ideo 

can’ t  be longer,  the key is to make the video relevant. 

This means that i t  doesn’ t  go off - topic,  or  include un-

necessary detai ls.

Informative videos: these should run from 5 to 15 

minutes, or be structured in a series of shorter 

cl ips. 
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COURSE POST PRODUCTION

Remember,  the best way to appeal  to your learners is wi th 

the ‘story’ approach. Humans natural ly engage with narra-

t ives and pick out the lessons behind them. Try and sum-

marize the content of  the v ideo in a narrat ive format e.g. 

‘A v ideo that te l ls  you how to. . . . ’ ,  and try to have a c lear 

beginning, middle,  and end.

Have you heard of  ‘PPPPP’? I t  means ‘Proper Planning 

Prevents Poor Performance. ’ This is a real ly good model 

for  p lanning your eLearning video. Before you start  scr ipt-

ing (wr i t ing the ‘story’ ) ,  research and plan everything, f rom 

l ight ing to camera angles.  Taking these detai ls into account 

ear ly on wi l l  help you in every step from product ion to edi t -

ing.

After scr ipt ing and gett ing to gr ips wi th the terminology and 

the general  ‘s tory ’ of  your v ideo, i t ’s  t ime to storyboard.  This 

means planning, wi th a v isual  representat ion of  the shot 

(even a drawing) of  each scene in the v ideo.

ADDING INTERACTION

In the educat ional  area the use of  inter-

act ive v ideos al lows to add to the tuto-

r ia ls and trainings, quest ionnaires and 

exercises that guide the student step 

by step in the learning exper ience.

When the student can interact  wi th the 

content,  i t  improves retent ion and in-

creases their  interest  by part ic ipat ing 

instead of  passively reading or l is ten-

ing.



14 15

Please ask 
for prices

RECORDING

Recording up to 4 hours.

BASIC 

POSTPRODUCTION

Maximun 6 secuences

At most 30 minutes per secuence

Insert ion of  a pre-rool /bumper v ideo 

Insert ion of  a post-rool  v ideo 

Insert ion of  a lower th i rd

Presentat ion displayed only f rom 

the speaker ’s v ideo.

Del ivery t ime: 7 days 

WEB 

POSTPRODUCTION

Maximun 6 secuences

At most 3 parts per secuence of  10 

minutes each one.

Each part  include:

•  Insert ion of  a pre-rool  v ideo 

•  Insert ion of  a post-rool  v ideo 

•  Insert ion of  a lower th i rd

Del ivery t ime: 9 days 

MOOC 

POSTPRODUCTION

Maximun 6 secuences

At most 6 parts per secuence of  5 

minutes each one.

Each part  include:

•  Insert ion of  a pre-rool  v ideo 

•  Insert ion of  a post-rool  v ideo 

•  Insert ion of  a lower th i rd

Del ivery t ime: 15 days 

COURSE

POSTPRODUCTION

Maximun 6 secuences

At most 10 parts per secuence of  3 

minutes each one.

One Interact ive test  per secuence.

Del ivery t ime: 30 days 

OTHER OPTIONS

Feel f ree to discuss any quest ion 

concerns you may have with our 

f r iendly,  informed staff . 

SPECIAL PRICES FOR FRAMEWORK AGREEMENTS!
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A full  service video production company. We wil l  be able to provide internal recording, preproduction, produc-

tion and postproduction services for al l  your video and elearning projects.


